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Cleaning.

1 Trade Visitors’ Survey e

Brief analysis CMS 2011

Number of visitors: 15,510
Share of trade visitors: 99%
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(Gathered and analysed by Hopp & Partner Communication Research, Berlin)

1.1 Structure of trade visitors/ 63 percent of the trade visitors hold a Decision-making authority
decisi _ ki thorit leading position in their enterprise. As
€cision-making autnority such, the first places are occupied by
representatives from private cleaning
companies (47%), public cleaning Decisive
enterprises (26%), hospitals/homes for 8% | Co-decisive
the elderly/large-scale catering 39%
establishments (22%) and industry/
commerce/banks/insurances (19%).

1.2 Product interest and range

Equipment, cleaning 70% ;
assessment systems and appliances Thlteh er;tlre rt'ange 01‘ olffers | W?sd ablmtc;]st
; At Cleaning chemicals and 65% witnout exeption positively evaluated by the
(Multiple citations/extract of E trade visitors (on the average: 2.1).
denominations/n>15%) agents for usage
Machines and machine 50%
equipment
Services 31% Gradeo1
Lavatory sanitation and 26% 2l Grade 2
disposal V 54%
Safety at work/Workwear 23%
Management/Software 18%
1 3 GOE]|S (Scale von 1 =very good to 6= very bad).)

(MU|tip|? CitatiOHS/eXtraCt of Finding out about innovations _68%
denominations/n>20%)
Gaining information on products/ _48"/
technology/problem solutions °
Work related discussions/
! 43%
exchange of experiences
General market orientation _41 %
Generating of new contacts -38%
Professional education - 33%
Preparation of purchasing decisions - 25%
Gaining information on service -22%
providers

Observation of competitors - 21%
and market ?

1.4 Visitors' results 89% of the trade visitors documented a
positive business result of their CMS
visit.

On average, each trade visitor stated
3.6 objectives for his visit to CMS 2011.

Overall positive impression (Scale from von 1 =very satisfied to 6 =

not satisfied at all)

1.5 Overall impression

and outlook
Would recommend
More than nine out of ten trade
Have intention to revisit visitors also have the intention of
‘94% visiting the CMS again in the future.
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Brief analysis CMS 2011

Number of exhibitors: 354 from 19 countries

2 Exhibitors' survey

(Gathered and analysed by Hopp & Partner Communication Research, Berlin)

36 percent of the exhibiting enterprises
offer equipment, cleaning systems and
appliances at their stands. Additional
exhibition focal points of the CMS of this
year include cleaning chemicals/agents as
well as machines and machine equipment.

2.1 Range of exhibits

(Multiple citations/extract of
denominations/n>4%)

The CMS did justice to its role as a plat-
form for the presentation of innovations.
The vast majority of the exhibitors
indicated that they consider the CMS
suitable for the introduction of innova-
tions.

Presentation of new
innovations

2.2

86 percent of the participating enter-
prises therefore also exhibited their
innovations and/ or advanced develop-
ments at this fair.

Company representation/
image support
Cultivation of existing
business relations

2.3 Goals and degree of

achieving the goals

—> 92%

59%
—> 93% L33

Contact with buyers k- 1Y 48 %

Contact with trade building cleaners A V7Y 40%

Contact with the special trade =—> 83% EIRZ

Introduction of new products and
technologies

Observation of competitors

and market

32 31%

(=
=

88%

—> 62% PA34

30%
Business transactions
Investor relations I4%

—>  Degree of success
Grade 1to 3

] Exhibitors’ goals

2.4 Follow-up business

after the fair

At the time of the survey, 87% of the
exhibitors assumed a positive effect on
their follow-up business due to their
contacts from the fair.

Overall positive impression

2.5 Overall impression

and outlook 93%

Would recommend

Have intention to revisit
| o2%

Cleaning.
Management.
Services.

Equipment, cleaning systems and-

appliances 36%
Cleaning chemicals and agents

for usage 18%
Machines and machine equipment  15%
Lavatory sanitation 10%
Services 8%
Management/Software 5%

(Scale from 1=very suitable to 6=not suitable)

Grade 1
36%

91% .

Grade 2
33%

On average, the CMS exhibitors
pursued 3.3 investment goals.

Grade 1 and 2
67%

(Scale from 1=very high expectations to 6=no expectations)

93% of the exhibitors documented a posi-
tive general impression of this year's CMS.
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