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Sample entries – literal

General information
Editor:
Messe Berlin GmbH
Messedamm 22, 14055 Berlin
Tel.: +49 30 3038-0, Fax: +49 30 3038-2325
central@messe-berlin.de, www.messe-berlin.de

Publishing house:
A. Sutter Fair Business GmbH
Bottroper Straße 20, 45141 Essen
Tel.: +49 201 52353-292, Fax: +49 201 52353-2292
cms@sutter.de, www.fair-business.de

Copies:	 6.000 Copies
Format: 	 125mm wide, 215 mm high
Languages:	 german / english
Colours: 	 4-coloured (Euroscale)
 
Editorial deadline: 	 17 August 2011
Deadline for copy 
submissions: 	 17 August 2011
Issuring date: 	 First day of the trade fair

Adverts:
Please submit in electronic form with colour proof:
• �Format: 

125 mm wide x 215 mm high (+ 3 mm bleed) or 
105 mm wide x 195 mm high (type area)

• �via ftp (ask for access details by email)
• CD-ROM
• Programmes: InDesign, QuarkXPress, Illustrator, Photoshop
• �Formats: .tif, .eps, .jpg

(mind. 300 dpi; bei Bildern inkl. Schriftzügen 600 dpi)
• as High-End-PDF
• including all fonts and images used

Logos:
Please submit via email to: logo@sutter.de
• Format: 45 mm wide x 15 mm high

Text for company profiles/product presentations:
Please submit via email to: cms@sutter.de
• File format: .doc or .txt
• 2 galley proofs free of charge

Photos:
Please submit via email to: cms@sutter.de

Print files

11 	� The basic entry is an element of the promotion package and includes the company name, address, 
booth number in the alphabetical list of exhibitors.

 2 	� The communication package adds your contact data (booth number, address, telephone, fax, 
email and website) to all of your entries (in the alphabetical list of exhibitors, in the list of exhibits and  
in the survey of halls and exhibitors). Your company name will be presented in bold. 	 € 80,–

 3 	� The logo package adds your company logo (in colour) to all of your entries 
(in the alphabetical list of exhibitors, in the list of exhibits and in the survey of halls and exhibitors).	 € 230,–

4 	� The company profile supplements an additional text 
to your entry in the alphabetical list of exhibitors

	� Company Profile 150	 Additional text with up to 150 characters 	 € 150,– 
	� Company Profile 300 	 Additional text with up to 300 characters	 € 290,–
	� Company Profile 500 + 	 Additional text with up to 500 characters and 1 colour photo	 € 450,–

5 	� The product-category entry in the list of exhibits 
consists of your company name and booth number. 	 each €   30,–

6 	� The product description supplements an additional text to your product-category entry 
in the list of exhibits

	� Product description 150	 Additional text with up to 150 characters	 € 150,– 

	� Product description 300	 Additional text with up to 300 characters 	 € 290,– 

	� Product description 500 +	 Additional text with up to 500 characters and 1 colour photo	 € 450,–

 7 	� Premium placement in the product headlines
exclusiv option for max. 3 exhibitors incl. logo	 € 190,–



Halle – Stand

9

Alphabetisches Ausstellerverzeichnis
Alphabetical list of exhibitors
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Mustermann GmbH 2.1/232
Beliebige Str. 247, 12345 Beispielhausen
 
Mustermann GmbH 2.1/232
Beliebige Str. 247, 12345 Beispielhausen
� +49 0872 42476-0, FAX +49 0872 42476-66
info@mustermann.de, www.mustermann.com 
 

Mustermann GmbH 2.1/232
Beliebige Str. 247, 12345 Beispielhausen
� +49 0872 42476-0, FAX +49 0872 42476-66
info@mustermann.de, www.mustermann.com 

Mustermann GmbH 2.1/232
Beliebige Str. 247, 12345 Beispielhausen
� +49 0872 42476-0, FAX +49 0872 42476-66
info@mustermann.de, www.mustermann.com 
  Optaspelente velluptates sim quas dolo consedi cus, nestibearum eos do-
lent, aut pro corum dolorem quid quiates equaecto voluptaqui omnit eicae 
dolore cor sitatempor maion estion nullum con prae serumquid maximporro 
tectotatum quatibe ruptatisquam volupta epreptis qui beaquod que essi si 
nulpa quo inctium ut fugiatures andit evelliatiur, corerum quiant la perum 
ut exerum eossum intiaepelit acepratur.  
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Hallenübersicht mit Ausstellern
Survey of halls and exhibitors
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Hall 1.2
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Übergang zu Halle 2.1
passage to hall 2.1
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Übergang zu Halle 2.1
passage to hall 2.1

3

Hallenübersicht mit Ausstellern
Survey of halls and exhibitors

H
al
le
n

Halle
Hall 1.2

Stand/as of: 10.08.2010

1.2/100 Mustermann GmbH
 
1.2/103 Beispiel  GmbH

 Im Musterweg. 65a, 35749 Woanders
  � +49 9876 5432-1, FAX +49 9876 5432-0
  offi ce@beispiel-gmbh.de, www.beispiel-gmbh.de
 

 
1.2/106 Mustermann GmbH

 Beliebige Str. 247, 12345 Beispielhausen
 � +49 0872 42476-0, FAX +49 0872 42476-66
 info@mustermann.de, www.mustermann.com 
 

1.2/122 Example Ltd.
  Offer street. 503, Suggestion, LA11 4KF (Großbritannien)
  � +44 987 1234, FAX +44 987 4567
  contact@example.com, www.example.com

Sample entries – visual

Alphabetical list of exhibitors
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List of halls

 3

List of exhibits

Halle – Stand
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 Reinigungsmaschinen, -anlagen und -systeme11 Cleaning machines and systems

W
ar
en
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up
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n

11.1/11.1.2

 11.1 Gebäudeinnenreinigung

 Indoor cleaning

Mustermann GmbH 2.1/232
Beliebige Str. 247, 12345 Beispielhausen
� +49 0872 42476-0, FAX +49 0872 42476-66
info@mustermann.de, www.mustermann.com 

11.1.1 Bodenentschichtungsmaschinen

 Floor refi nishing machines

M. M. GmbH  3.2/118
 
Beispiel  GmbH 1.2/103
Im Musterweg. 65a, 35749 Woanders
� +49 9876 5432-1, FAX +49 9876 5432-0
offi ce@beispiel-gmbh.de, www.beispiel-gmbh.de 
 

Mustermann GmbH 2.1/232
Beliebige Str. 247, 12345 Beispielhausen
� +49 0872 42476-0, FAX +49 0872 42476-66
info@mustermann.de, www.mustermann.com 
 

11.1.2 Bodenschleifmaschinen

 Floor sanding/polishing machines

 Bei- und Spiel GmbH 2.1/1

Example Ltd. 4.2/122
Offer street. 503, Suggestion, LA11 4KF (Großbritannien)
� +44 987 1234, FAX +44 987 4567
contact@example.com, www.example.com

Mustermann GmbH 2.1/232
Beliebige Str. 247, 12345 Beispielhausen
� +49 0872 42476-0, FAX +49 0872 42476-66
info@mustermann.de, www.mustermann.com  
  Optaspelente velluptates sim quas dolo consedim facipis nusa incipid quis 
ant quias re, inimus ut verem inciti sit quiaero est, vel es quataspic temque 
mint voluptatias explaut min consequidi omnia destion sequos iliquist ex 
esequas rectus et qui arum expelecestem verum re ium voluptae. Excere et 
illoribus nobis ut eictaqui coressincid quist erferiam abore porerum restotat 
quam qui tem iur aut qui di aspel exceptatis enis repraepelequi doloresti 
offi cimetur am et assequia sed quas sed quatis moloriorem doloritiatem qui 
arum nes simagni alitecae porpor si aritam corporro con corporp orerspienis 
et as as andae. Nequate nimillit fugiae. Non renes dit reressi tassitium 
facipsus des asinull orerfere et quatem fugitibusant am voluptatem rectatur 
sit odi volore por aut omnihil lorporro blatus quat est denis.
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I. 	 General Conditions, Area of Validity

1.	 �These General Terms of Business are valid only in relation to enterprises, which act in 
performance of a commercial or independent professional activity. Enterprises in sense 
of these General Terms of Business are natural and juridical persons, partnerships with 
legal capacity and public special funds. By issuing an order the Customer recognizes 
the General Terms and Conditions of Business of A. Sutter Fair Business GmbH (SFB). 
Only these Terms and Conditions are valid. Any terms and conditions on the part of the 
Customer which conflict with or deviate from these Terms and Conditions will not be 
recognized unless agreement to such terms and conditions is expressly given in writing 
by SFB.

2.	 �German law applies exclusively to all contractual relations between SFB and the 
Customer.

II.	 Conclusion of Contract, Responsibility

1.	 �With the placing of order, which can take place orally, in writing, electronically 	
(per E-Mail or internet) or per telefax, the Customer expresses his order bindingly. 	
The order issued is valid only for the work specified in the order form or agreed 
verbally. In case of the electronic placing of an order the Customer obtains an 
affirmation of access. A confirmation of acceptance, which can also be transferred by 
electronic means, is done before publication by SFB.

2.	 �SFB is entitled to deny acceptance of the order or SFB reserves the right to withdraw 
from any order, should fault be found with the said order as regards its content, origin 
or technical form, should its publication be unreasonable for SFB or should the Customer 
be in payment arrears with regard to previous or current orders.

3.	 �The Customer bears full liability for the accuracy, completeness and legal admissibility 
of all details given to SFB. That applies especially for texts and graphics given as well 
as for text and graphic data being accessible by a link. The publication of telephone 
numbers and /or other data pertaining to third parties requires the prior approval of 
such third parties. The Customer is deemed to have fulfilled this requirement when 
placing his order with SFB. The Customer bears sole liability for any infringements to the 
rights of third parties arising from the fulfillment of the Customer’s order, in particular 
those rights in respect of copyright, registration of trademarks, and fair competition. This 
also applies to any rights to Internet domains, including the registration of such domains 
and/or the content/layout of homepages and Websites. The Customer hereby releases 
SFB from liability for all claims made by third parties resulting from such infringements 
of rights and from the costs to defend its rights.

III.	 Documentation, Amendments and Presentation of Content

1.	 �The Customer is responsible for the delivery of data and documents in time. Advertise-
ment texts, logos, composition patterns, drawings, data and any other material to be 
provided by the Customer for contractual purposes are to be attached to the order or 
supplied to SFB automatically and without further reminder within 14 days of the order 
having been placed at the latest. Should the Customer not make available the documen-
tation required by the due deadline, SFB is entitled, after the setting and the expiry of a 
suitable period of time, to cancel the contract and to demand damages for non-perfor-
mance. The Customer bears unlimited liability with regard to the transferred and stored 
material being free from computervirus, Trojans etc. SFB is entitled to erase these data 
without any claims of the Customer. Material made available to SFB will only be 
returned to the Customer after fulfillment of the order at the express request and at the 
expense of the Customer. Without the express request of the Customer the duty of the 
storage of material ends three months after the publication. After the expiry of this 
period SFB is entitled to destroy data and documents. 

2.	 �The Customer is obliged to inform SFB in writing of any changes occurring in sufficient 
time to enable such changes to be implemented. Amendments and updates to the 
original order will be subject to charge. Proof sheets will be send only for graphic art 
advertisements and only at the express request of the Customer. This condition does not 
apply in cases where the Customer makes available complete films or reproducible 
copy without requests for amendments or where the Customer adopts the text from the 
previous edition without alteration. If the Customer does not return the correction proof 
or demands corrections by writing before the deadline set, the print sample will be 
considered to have been passed for publication. Consideration will only be given to 
orders requiring special placement within the publication where such special placement 
does not give rise to production problems. SFB is unable to guarantee the publication 
dates set by the publishing house for the appearance of individual projects. SFB bears 
no liability for the observance of that date.

3.	 �The information of the publisher of a work (the trade fair company or organiser) is 
decisive for the compiling of an entry in the fair catalogue or in the online document. 
SFB can bring no influence to bear on the content and makeup of such information, in 
particular with regard to the indexes of products in the fair catalogues. Even in cases 
where the order states otherwise, it is only possible to publish data proved valid by the 
publisher. In order to achieve uniformity of appearance, SFB bears responsibility for all 
decisions regarding design (composition of text, font, dimensions, graphics). The 
Customer agrees to a suitable shortening of the text if the dimension of the entry 
ordered prove insufficient. The Customer remains liable for the accordingly reduced 
payment of the abridged entry.

IV.	 Cancellation, Force Majeure

1.	 �In case of cancellation or limitation of orders issued by the Customer, SFB is entitled to 
demand a processing fee of up to 50% of the order amount without having to provide 
proof of the amount of damage incurred. The Customer is permitted to provide evidence 
that no damage at all has been incurred or that the damage is significantly less than the 
blanket fee.

2.	 �If the work cannot be published as a whole or in part because of Force Majeure, which 
affects either SFB or its suppliers, such as labor disputes, power outages or measures 
implemented by official authorities, no claims can be raised by the Customer. Every duty 
of SFB to fulfill the contract or to pay damages will expire, especially no damage will 
be paid in these cases for advertisements or fixings which are not published or not 
published in time.

V.	 Rates and Conditions of Payment

1.	 �Advertisement rates are given in the SFB price list valid at the time of order placement. 
The advertisement rate does not include costs for the production of print documentation 
such as final artwork and films. The same is valid for the inlaying of advertising fixings 
or the fixing of bookmarks. These will be invoiced separately. If the publication in online 
documents will be offered for a certain period as a whole and the Customer places his 
order for publication later, SFB is entitled to invoice the whole time of the online-object 
independent from the individually ordered publication.

2.	 �The VAT rate legally in effect on the date the order is assigned must be added to all 
listed prices. Should the tax rate change between the date the contract is concluded and 
the date of publication of the work, SFB is entitled to either reimburse any excess tax 
paid or present a retroactive bill for any shortfall, insofar as applicable law does not 
provide otherwise.

3.	 �Regardless of the date of publication of the book or document, the invoice is payable 
immediately upon issue without reduction. In case of direct debiting the debit takes 
place three days after accounting. Return debit note will be calculated with an adminis-
trative charge of 15,00 €. SFB hereby expressly reserves the right to collect payment in 
advance. In case of payment arrears or prolongation of the payment deadline, a 
handling fee and interest of 8% above the current base lending rate will be due. 	
A charge of 3,00 € will be made for the second and every additional Reminder. 
Payments are only to be made to one of the SFB accounts specified on the invoice with 
reference to the Customer’s invoice number and customer number.

4.	 �The Customer only enjoys rights of set off or retention if his counter-claims are legally 
established or undisputed by SFB. Besides this, the Customer enjoys the right of retention 
only insofar as the counter-claim has its origin in the same contractual relationship. 

VI.	 Warranty 
1.	 �SFB is to be advised in writing of any recognizable defects within a period of 30 days 

of publication. Merchants entered in the Commercial Register as such are to advise of 
such defects without delay. SFB will give no consideration to complaints received at a 
later date; in such cases the entry will be deemed to be approved.

2.	 �Should the entry commissioned in the order not be published, be published only in part 
or with changes in content, the Customer does not enjoy the right to subsequent perfor-
mance and in particular not to reprint, insertion or the dispatch of supplementary 
correction sheets. In case of a paid advertisement, the Customer is entitled to claim a 
reduction of the invoice amount for the according entry or rescission of the contract. 
Where complaints concern electronic documents, SFB is obliged to implement subse-
quent performance under the exclusion of all other claims. It will be done from Monday 
to Friday in times customary to business. In the case of delayed, defaulted or unsuccess-
ful subsequent performance, the Customer is entitled to withdraw from the contract or to 
demand a reduction of charges.

3.	 �No warranty or damage claims will be assumed for texts or text amendments dictated 
over the telephone.

VII.	 Liability
1.	 �SFB bears unlimited liability with regard to amount and kind for damage caused by 

willful action or gross negligence in the case of claims for damages based on breaches 
of duty by SFB, its legal representatives or its vicarious agents. SFB is not liable for 
damage resulting from simple negligence, unless such damage involves the breach of 
material contractual obligations, the fulfillment of which is essential to the purpose of the 
contract (breach of cardinal obligations). 

2.	 �In the case of breach of cardinal obligations resulting from simple negligence, SFB 
bears liability only for damage typical to the contract which could be reasonably 
foreseen upon conclusion of the contract. In such cases, SFB is not liable for indirect 
consequential damage or lost profit.

3.	 �In the event the Customer is a merchant entered in the Commercial Register, SFB ‘s 
liability for gross negligence of its vicarious agents is limited in amount to the damage 
foreseeable for the types of publishing transactions in question. 

4.	 �SFB’s liability to pay compensation is limited to € 12,500 per case for all damage 
caused by SFB, unless such damage can be attributed to willful action or gross negli-
gence.

5.	 �The aforesaid limitations on liability do not apply in the event claims are asserted based 
on damage to life or health or bodily harm, in the event liability is mandatory based on 
the Product Liability Act or in the event a guarantee or a case of fraudulent concealment 
of a defect is involved.

6.	 �SFB will commit the order for the publication of online documents prompt to order. 	
SFB does not bear liability in case of a delay, if the publication can be published 
delayed due to the fact of a bottleneck in the working process. A confirmation of the 
publication in a certain time is only valid in writing.

7. 	 �In the event the advertisement ordered appears in an online product, failure of the 
system for a short period of time for reasons of technical necessity does not result in 
entitlement to claims for damages.

8.	 �If catalogues or any other ware should be delivered, the risk passes to the Customer as 
soon as the ware will be given to the person responsible for the transport. A confirma-
tion of the time of delivery is only valid in writing.

VIII.	 Limitation of Claims
	 �Any claims of the Customer based on defects or compensation for damage expire within 

one year of commencement of the legal limitation period. This does not apply to the 
limitation of demands in respect of claims based on breaches of duty caused by willful 
action or gross negligence or to the cases specified in VII.5. hereof.

IX.	� Advertising Agents
	 �SFB will not pay commission for the procurement of advertisements through advertising 

agents if they are not partner of a contract.

X.	 Place of Performance, Place of Jurisdiction, Law in Force
	 �The place of performance will be Essen. Should the Customer be a merchant entered in 

the Commercial Register, a legal person under public law or a separate estate under 
public law, the place of jurisdiction will be Essen. However, SFB is also entitled to 
institute legal proceedings against the Customer at the court of the Customer’s domicile. 
Should the Customer transfer its domicile or usual place of abode to a location outside 
the jurisdiction of the Federal Republic of Germany after conclusion of the contract, the 
place of jurisdiction will be Essen. This likewise applies in the event the domicile or 
usual place of abode is unknown at the time at which legal proceedings are instituted.

XI.	 Data
1.	 �The name and address of the Customer as well as all the data required for the fulfillment 

of the order are stored in automated files.
2.	 �The Customer expresses his agreement to a possible publication of the data and texts of 

advertisements named in the order in other products published by SFB, in printed or 
electronic form. No claim to publication ensues from this clause.

General Terms of Business of A. Sutter Fair Business GmbH

Essen, January 2010


